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ABSTRACT (12 pt Times New Roman style)
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. (12 pt Times New Roman style)
Keywords: e.g. Creative Strategy, Social Media Management, Content Marketing. (The first letters of the keywords should be capital)

HEADING (12 pt Times New Roman style)
(should be Turkish, if the main heading is in English and English, if the main heading is in Turkish)
ÖZET (12 pt Times New Roman style)
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. (12 pt Times New Roman style)
Anahtar Kelimeler: e.g. Yaratıcı Strateji, Sosyal Medya Yönetimi, İçerik Pazarlaması. (The first letters of the keywords should be capital)

1. INTRODUCTION (12 pt Times New Roman style, should not be set as automatic title)
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. 
Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium, totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi consequatur? Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae consequatur, vel illum qui dolorem eum fugiat quo voluptas nulla pariatur. (12 pt Times New Roman style)

2. HEADING (12 pt Times New Roman style, should not be set as automatic title)
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. (12 pt Times New Roman style)

3. HEADING (12 pt Times New Roman style, should not be set as automatic title)
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. (12 pt Times New Roman style)
3.1. Subheading (12 pt Times New Roman style)
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. (12 pt Times New Roman style)

4. HEADING (12 pt Times New Roman style, should not be set as automatic title)
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. (12 pt Times New Roman style)
4.1. Subheading (12 pt Times New Roman style)
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. (12 pt Times New Roman style)

5. HEADING (12 pt Times New Roman style, should not be set as automatic title)
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. (12 pt Times New Roman style)
5.1. Subheading (12 pt Times New Roman style)
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum. (12 pt Times New Roman style)
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HIGHLIGHTS FOR WRITERS: 
· The “Abstract (Özet)” section of full-text papers should not exceed 250 words.
· Full-text papers, excluding the Abstract and References sections, should be between a minimum of 3,500 and a maximum of 5,000 words.
· Submitted full-text papers are checked for similarity. The similarity rate should not exceed 20%.
· Margins of the A4 page should be: top: 2.5 cm, right: 2.5 cm, bottom: 2 cm, left: 2 cm.
· Authors’ ORCID and email addresses must be included in a footnote.
· Smart quotation marks should not be used; straight quotation and apostrophe marks must be used instead.
· Headings should not be created automatically; numbering should be done manually.
· If there are indented or bulleted lines, the same symbol (such as dash, bold dot, etc.) should be used consistently.
· No new style should be created in the document; the existing template must be used.
· The line spacing should be 1.5.
· Paragraph spacing within the text should be set to before: 6 pt, after: 6 pt. For all levels of headings, paragraph spacing should be before: 12 pt, after: 6 pt. This setting is already included in the current template.



HOW TO WRITE THE REFERENCES IN APA STYLE:
1. Books:
Author, A. A. (Year). Title of the book. Publisher. DOI (if available)
Example:
Smith, J. A. (2022). Creative Strategy in the Digital Age. Modern Business Press. doi:10.5678/jmi.2021.04562
2. Journal Articles
Author, A. A., & Author, B. B. (Year). Title of the article. Title of the Journal, volume(issue), page range. DOI
Example:
Johnson, L., & Miller, K. (2021). Social media strategies for brand growth. Journal of Marketing Innovation, 15(3), 45–62. doi:10.1234/jmi.2021.567
3. Online Sources / Webpages
Author, A. A. (Year, Month Day). Title of the webpage. Website Name. Retrieved Month Day, Year, from URL
Example:
Davis, R. (2023, July 12). The role of creativity in modern advertising. Global Media Insights. Retrieved October 12, 2025, from https://www.globalmediainsights.com/creativity
4. Book Chapters
Author, A. A. (Year). Title of the chapter. In E. E. Editor (Ed.), Title of the book (pp. xx–xx). Publisher.
Example:
Kaya, M., & Demir, A. (2019). The impact of content marketing on purchasing behavior. In R. T. Williams (Ed.), Trends in International Marketing (pp. 88–101). Insight Academic Press.
5. Reports or Institutional Publications
Organization Name. (Year). Title of the report. Publisher. URL
Example:
World Marketing Federation. (2020). Global consumer behavior trends 2020. WMF Publications. https://www.wmf.org/reports









PRESENTATION OF TABLES WITHIN THE TEXT
Table 1. Heading of The Table (12 pt, paragraph spacing: before: 12 pt, after: 0 pt)
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· Text within the table can be set between 9 and 12 points, ensuring a neat and well-aligned layout.



PRESENTATION OF FIGURES WITHIN THE TEXT
	FIGURE (in the center of the paper)


Figure 1. Heading of The Figure (12 pt, paragraph spacing: before: 0 pt, after: 12 pt)

